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DESCRIPTION 
 
Objectives: The objective of this Digital Marketing Workshop on AI for 
Marketing was to introduce students to the role of Artificial Intelligence 
(AI) in digital marketing, highlighting how it supports consumer research, 
campaign design, personalization, and content creation. The aim was to 
bridge theory with practice, giving students exposure to real-world 
applications of AI in marketing. 
 
Key Takeaways:  
 
1. Conceptual Understanding – Students understood how AI integrates 
with digital marketing to enhance efficiency and accuracy. 
 
2. Consumer-Centric Insights – The session emphasized how AI enables 
deeper profiling of customer behaviour, preferences, and emotional 
triggers. 
 
3. Practical Application – Through examples and case-based discussions, 
students learned how AI can optimize campaign strategies and 
messaging. 
 
4. Hands-On Demonstration – The use of ChatGPT, Perplexity, Grok, and 
Predis.ai provided a live example of how AI simplifies content creation, 
making digital marketing more engaging and time-efficient. 
 
5. Industry Relevance – Students recognized current market trends, such 
as personalization and consumer behaviour, and how AI tools respond to 
these shifts. 
 
 
 
 



Learning Outcomes: 
 

●​Knowledge Enhancement: Students gained clarity on AI’s 
applications in market research, targeting, and campaign execution. 
 

●​Skill Development: Exposure to AI tools such as ChatGPT, Perplexity, 
Grok, and Predis.ai enhanced their digital literacy and creative 
problem-solving. 
 
 

●​Strategic Thinking: Learners developed the ability to balance 
data-driven insights with creativity in campaign design and video 
creation. 
 

●​Career Readiness: The session prepared students for future industry 
practices, where AI integration is becoming a core requirement. 
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How would you rate the overall event? 

 

 
 

 



 

 



 



 
 
 

EVENT REPORT PREPARED BY: Mahek Jasani 
Verified by: Dr. Swati Agrawal 
Submitted to: Dr. D Henry 
 


